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Aboutthe Book '

Business Organisation & Management is a complete & lucid book designed for Students of B.Cdm:,{ -
DSC-1.1) under National Education Policy (NEP) program of University of Delhi and other commé] 5
courses. Unit 1 discusses role of organisation & management, functions of management, forms of bﬁsirléss 0!
business formats, MSME's; Unit 2 covers business environment & entrepreneurship (including social entreprenetifslﬁp)‘;'
Unit 3 includes planning, decision making & organising; Unit 4 includes motivation, leadership, c'.'ommunicatiom.
controlling, techniques of control; Unit 5 covers contemporary issues in management including workforce diversity. :

#

Key Features:
* Chapter outline to give an overview of topics covered in each chapter.
* Comprehensive text catering to the learning needs of the graduate level students.

» Full coverage of the prescribed syllabus.
* Diagrams, relevant pictures, tables have been inserted to make reading textan experience.

* Asetof discussion questions for reviewing the concepts learned in the chapter have been given at theend.

e Practical Activities at the end of chapters to give Practical Approach.
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University of Delhi. She is Honors' Graduate in Commerce from Daulat Ram College and has done M.Com from
University of Delhi. She has done her M.Phil from Department of Business Economics, South Campus, University of Delhi.
She obtained her PhD in Marketing from Department of Commerce, Delhi School of Economics, University of Delhi. She
has been teaching in Delhi University for the past 17 years. She has several research papers to her credit which have been

She has presented various research papers at International Conferences including
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Warning : The doing of an unauthorised act in relationto a copyright work may result in both
civil claim for damages and criminal prosecution.

Special Note : Photocopy or Xeroxing of educational books without the written permission of

publisher is illegal and against Copyright Act.
General : While every effort has been made to present authentic information and avoid errors,
the autho:r and the publisher are not responsible for the consequences of any action taken on

the basis of this book.

Limits of Liability/Disclaimer of Warranty : The publisher and the author make no
representation or warranties with respect to t.he accuracy or cfomplet.enf:'ss pf the contents of
this work and specially disclaim all warranties, including without limitation warranties of
fitness for a particular purpose. No warranty may be _created or extendfad by sales or promotional
material. The advice and strategies contained herein may not be suitable ff)r every situation.
This work is sold with the understanding that the p}lblisher is not epgageq in rendermg legal,
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About the Book 0
Principle of Marketing is a complete and lucid book designed for students of B.Com (Hons.), Semester
V (Paper BCH 5.1) under CBCS program of University of Delhi and other Commerce and
Management Courses. Keeping in consideration the suggestions of the readers and colleagues, the
book have been thoroughly revised and updated.

Some of the unique features of the bookaare as follows:

1. Full coverage of the prescribed syllabus.

2. Systematicarrangement of the topics.

3. Extensive use of Tables and diagrams to explain the text.

4. Easy and understandable language.

5. Case studies from the Indian Industry.

6. Summary at the end of each chapter for quick revision,

7. Review questions at the end of each chapter.

We are confident that with all these distinctive features, the revised edition of the book will bétter meet
the requirements of the readers. We request the users to send their suggestions and comments for
improvement in subsequent editions of the book.

About the Authors

Dr. Pooja Jain is currently working as an Assistant Professor in Commerce at Sri Venkateswara
College, University of Delhi. She has been teaching there for more than 13 years. She has done B.Com
(Hons.) from LP. College and has been amongst the top rank holders. She has completed her M.Com.,
M.Phil and Ph.D. from Department of Commerce, DSE, DU. She has several research papers to her
credit which have been published in reputed journals. She has presented various research papers at
National seminars. Her areas of interest include Marketing, Management Accounting and Information

Technology.

Dr. Neha Singhal is presently working as an Assistant Professor in the Department of Commerce at
Sri Venkateswara College, University of Delhi. She is Honors' Graduate in Commerce from Daulat
Ram College and has done M.Com from University of Delhi. She has done her Ph.D in Marketing from
Department of Commerce, Delhi School of Economics, DU. She has been teaching in Delhi University
for the past 11 years. Also, she was the Academic Counselor of MBA program, IGNOU. She has several
research papers to her credit which have been published in the Journals of repute. She has presented
various research papers at National and International seminars including Department of Commerce,
University of Delhi & IIM. She has won best paper awards in various international conferences
organised by University of Delhi & Academy of Indian Marketing along with BIMTECH, Greater
Noida. She can be reached at nehasinghal.du@gmail.com J
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